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Abstract

This study explores the impact of ESG (Environmental, Social, and Governance) management in
Chinese software companies on employees’ Organizational Citizenship Behavior (OCB) and empirically
examines the moderating effect of ESG authenticity. ESG management has become an essential factor for
sustainable competitiveness and significantly influences employees’ behaviors. Companies should practice
ESG management with authenticity and develop strategies to encourage positive employee behavior and
improve internal performance. The findings indicate that ESG management positively affects Organizational
Citizenship Behavior. Furthermore, ESG authenticity strengthens the relationship between ESG
management and OCB. These results suggest that when companies genuinely implement ESG
management, they can effectively enhance employees’ behaviors, highlighting the critical role of ESG
management in corporate sustainable development and internal performance improvement.
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SPSSE Ab&ste] 7} W49 54 o o grgol SIHAE ol %, HT B3I et
3 W& U¥#A(internal consistecny)S 753} FAS AFE] Y8l AMOSE ALgste] &ol
™ Cronbach’s Alpha #te] 0.6 o]/go]™ HEo] A QodEAMS  ANFAULE.  EAAT
2, 08 o]dold l§ =2 AFYE 2 AL 2/df(94)=1.906, p=.000, GFI=.93, AGFI=.90, IFI=,,
2 At QAR WHog s FAE Y TLI=9, CFI=96, RMSEA=056% Aoz
W, A 59e Agedth el 1ol ARE NEE FRAE Ao s
A% gy, 29 Aol 05 ol delw freo  AWFG BIWE o] 2 A F4S
P Aon BEP B4 An, W5E 2499 AW 49 2F EAdeR fo8 dow
sl 59 aQleR U™ A &+ Efgton olgjgt Ave= xlo e dth
Aol of 73068 AHehe Aoz veht e @ wd By Sels) 98 2 us

1AM 3 EEM EAZD)
Table 1. Reliability and Validity Analysis Results
EFA CFA
factor eigen % of estimate SE. P
loading value variance

Environment

(Cronbach’s a=.76, Construct reliability=.77,

AVE=530)

2.827 | 17669

7EN1 72 72 - -

-EN2 76 78 087 | sk

“EN3 7 70 104 | s

Social

(Cronbach’s a=81, Construct reliahility=.815,

AVE-S%) 68| o590 | 16189 |77 e

“Social? 32 81 087 | sk

-Social3 38 73 (078 | sk

Governance

(Cronbach’s a=.78, Construct reliability=.779,

AVE=S10) 8 o1 | 13600 |7 T

(2 8 7 098 | sk

-G3 74 72 093 | sk

ESG Authenticity

(Cronbach)’s =90, Construct reliability=.909,

AVE-=.769 39 89 - -

—Authenticity?2 ) ’ )

-Authenticity3 33 35 061 | #xx

Organizational Citizenship Behavior

(Cronbach’s a=.86, Construct reliahility=.859, 77 76 B _

AVE=.603) : :

-0OCB1 81 2039 | 12743 | .80 074 | sk

ok 80 78 078 | e

-0CB4 73 75 006 | sk

_77_



AZEQN 7|9 ESG dFa ZHANPAHTO FEA: ESG AFY =H &3t &4
HAE TAsATE A 7)o wel AVE#S o] e A= Ao yeita 7Hd 1-1=
Awrgrel G Wst e W 1o A Aels et o Social(Al5=.281, CR.=3574,
Hoh 2 45 BdEgAdo]l 5T gk 1 p<00De] FAAIRIGsol| Folgk Ho P
2014 Qe 4= %ol, 4 Wo] AVES] Alwr A= Zow 7pd 1-2% AEEAoh HI-32
o] e ¥ ke A @s 2dstrs Governance”} ZA A& Fol nx|E JgS A
e g o] gl ATk HEH Alge 232, CRE 3048 p=002= <]
3 Ao o3FS u];‘(]tq jHFJJE]CHr/}

5.2 7td 43 the H2-1, H2-2, H2-3 7}dS A58 9

7M1 AEE 98 AMOSE o] &3 Z2EA 3 Hayes®] PRCOESS Macro Model 1S &
S ANEHT FERBAA 2o ARE AF g3lo] ESG A4 =danE A8t
= gl A3} xYdf(59)=2.417, p=000, GFI=89,  (Hayes 2017). A¥h= th 349} o] Aueha
AGFI=89, IFI=.95, TLI=93, CFI=9, o}, WA Environment¥} ZA A5 7F A9
RMSEA=07= Yeh} dwro=s A3jtE 7]E A ESG AN dads dee 249 2
& S Y Ao FAFdnh He o o] AgEe R=0011, F=35911, p<0.0012 %7
st FAAJ] HSAAE AvEY ths 133 2 HOo R Foug ¢ YERT, E3 AlF S
=5 ZHConfidence Interval, CI)o] 0= ¥3+351#] &7]

H1-1, H1-2, H1-32 ESG 492 ZAAW3 el 2dgarh de Aer 7Hd 2-1 AjEy
59 Alolo] ofH AJHAAAE AL A=AE At v Social9t ZAAR S IF B oA
HA&E38t= Aolty. WA Environment(A4==.331, ESG XAl xdaneg AEs 23, 239
CR.=3526, p<.001)o] ZAAIR &5 fFo)st A Amee R%=(0.139, F=31.058, p<0.001& +-2]u]

H 2. AVE W8 23t HYEEE
Table 2. Discriminant Validity Using AVE Values
EN Soical G Authenticity | OCB
EN 0.728(a)
Soical .58k 0.772
G .53k 0.3635#> 0.735
Authenticity | 0.449#xx 0.250xx#:x 0.364 3 0.877
OCB 0.619sskx (.55 (0.514s3k5 0.400s3 0.777
(a): square of AVE , #xxp < 001
3 JEEEZT
Table 3: Results of Hypothesis Testing

H Proposed path Estimate | C.R. P-value
H1-1 | Environemnt —0CB 0.331 3.526 Hokok
H1-2 | Social —0CB 0.281 3.574 Hokok
H1-3 | Governance —0CB 0.232 3.048 0.002

skl p <001 x2/df(59)=2.417, p=.000, GFI=89, IFI=95, TLI=.93, CFI=.95, RMSEA=.07
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X HM21# M=

E 4 =B 24

Table 4. Moderation Effect Analysis

B SE t D LLCI ULCI
constant 8076 2,694 2.997 003 27726 13.3813
E -872 6700 -1.302 193 -2.1911 4464
Authenticity -1.479 6381 -2.317 021 -2.735 -223
ExA 335 1580 2.122 034 0243 6462
R’=0.011, F=35.911, p<0.001
B SE t D LLCI ULCI
constant 7987 2.60 3.06 0024 2851 13.124
S -934 610 -153 127 -2.136 267
Authenticity | -1.410 612 -2.30 0221 -2.616 -.203
S*A 329 143 2.30 0221 0477 611
R?=0.139, F=31.058, p<0.001
B SE t D LLCI ULCI
constant 10.01 2.013 4987 .0000 6.0778 14.002
G -1.44 527 -2.728 0067 -2.4791 - 4014
Authenticity -1.73 A76 -3636 0003 -2.6727 - 7956
G+A 421 124 3.399 L0008 1775 6653
R%=0.213, F=25.84, p<0.001
3 55 Bk AlF kel 08 XEes A3 F Mo FH AZEF ] 719 AYS

kom o=y H2-2 7Hdo] e E T}
7} H2-3 Governance®} ZAA&E 7 3
oA ESG WA4e zdads HT

A gto] 05 =3

9 ¢7] )

7boAE Aoz A AtHR=0.213,

p<0.001).
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