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Study on the Effect of Mobile Platform Companies ESG on
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Abstract

Environmental management, social responsibility, and governance (ESG) management are important
paradigms for corporate sustainability. Effective ESG management boosts an organizational competitiveness
and enable its sustainable growth. This study validates the relationship among corporate ESG
management, corporate image, and corporate sustainability by investigating the mediating influence of
corporate image and the moderating role of green innovation. The results suggest that ESG management
positively affect corporate image, and that corporate image positively affects corporate sustainability.
However, green innovation has a negative moderating effect on corporate image and corporate
sustainability. The result suggests that companies need to value ESG management, which can have
positive effects on long-term corporate growth. Additionally, companies need more applicable options and
complements when implementing innovative green management. This study enriches the theoretical
background on corporate ESG management and corporate sustainability. The results also provide useful
information on green innovation in corporate green management.
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55 ASEAY. FRIEEEE AMOS 220
o] g3t 0 QAFAM(CFA)S AAsH
ANFEE FIs7] Yste] SPSS 26.0S o] 83
o AIFAZ= BFHE AT BAAd
X2(p)=1091.151(.000), X2/df=2.864, RMSEA=.072,
IF1=948, CFI=940, PNFI=.807, PGFI=.668% 1}
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Ao A HIFEAFEE(AVE)S HES
T4 s gl B4y

)

vt_'—/‘ F=(AVE) 1%, At
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53 AZACR) 32 927, AHsA AlQlo] 892,
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CRZ 7HG =23 SAgS A9 B34S 7t
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o geldc) sdeidAy

o] wzw AVE & ENW=795 SOC=.731,
E

o

GOV=634, EI=641, GI=745, SUS=6362.% E+&
FoAFEG wrh wEb dEErdAol #ld
AT & 2= AHEH Z2AE A Aol

W1, 7 2 2 7k 3ol gk v‘i—* @ﬂ(ﬁ
3+ o3 2ok 7k 1 ESG
71 olu|AJo A FI& Ulil% 7}*2011

R
el Asstatt. 2443 187 &5 714

#1200 3 MFE FMAL

Table 1. Exploratory factor analysis and trust analysis

. . Cronb
Varia Esti s
Ttem SE. CR. D AVE CR ach’s
bles mate
alpha
ENV1 1

ENV2 1128 0039 28893 ok
ENV  ENV3 117 0035 33244 ok 9% 927 981
ENV4 1148 0039 29274 ok
ENV5 1.055 0043 24304 ok
SOCL 1
SOC2 1.09 0037 29541 ok
SOC  SOC3 1144 0043 26849 ok 731 892 961
SOC4 1.226 0052 23688 B
SOC5 0.99 0045 22101 ok
GOV1 1
GOV2 0.987 0051 19.326 ok
GOV GOV3 1122 0047 23784 ok 634 82 935
GOV4 1.483 0055 26977 ok
GOV5 1.334 0056 24574 ok
CIL 1
CI2 1.025 0042 24381 ok . _
d CI3 1.307 0053 24574 ok o4 -
Cl4 125 0059 21023 ok

GI1 1
GI2 0.99% 0035 28451 ok
GI GI3 1.074 0.048 22548 ok 745 910 968

G4 1.050 0039 26757 sk
GI5 1.012 0044 22793 sk
SUSI 1
SUS2 1.107 0043 25501 ok
SUS3 1.265 0043 29113 skt -
St SUS4 1151 0044 2598 skt 636 S
SUS5 0.877 0062 14079 ok
SUS6 0.807 0064 12575 o

Model  Fit Index
X2 (p)=1091.151(.000), ~ X2/df=2.864, RMSEA=072,IFI=948 TLI=940,CFI=947,
PGFI=668, PNFI=.807

Note: === p < 0.001.

2 AEEA EMZT)
Table 2. Relevance analysis results
ENW  SOC GOV EI GI  SUS

ENW  (795)
199

soc Lo (B

06D (03D

cov L (6

B (.110) (.021) (.050) (641)

331 145 224

(448)  (408) (09D  (.072)
il )
G 669 639 .301 269 (745)

e (089 (075)  (054)  (070) on
SUS 247 299 213 232 264 (636)

Note: The diagonal elements in bold represent the
square root of AVE.
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LrEbSETH(B=.145, p<.01). 7Hd 3S ESG 449
Aw) F27F 719 olm Ao FA A
2= JHde] ga) BEsdnk B4 R
ZE 719 olulAo folek +HH
A Ao ERdTH(B=.224, p<.00D).

o?rl_,

¥ 3 7, 7
Table 3. Regression analysis results for hypotheses

ted2 S Jhd 39| A5Z 1t

1,2 and 3
B Std. s ¢ 5 VIF
Error
(Cons . 1091
tant) 3.376 .309 9 .000

EVN 245 037 331 6.633 000 1.292

SOC 126 045 145 2718 006 1.255

GOV 198 045 224 4345 000 1.070

F=17963  (p<.001), =132, Adjusted

Note: Dependent variable: CL

7H 48 71gelm A 7199 A&Tbs Al WAl
&l 3k HFolth BAAINE 4) 719elulA
7199 A&7 sAd frod F8HA JFE v A
Aoz YethB =232, p<001). Azzoz 7}
4= AAFH AL

rir

worlrorr

4. 7t 49| A& 3}
Table 4. Regression analysis results for hypotheses 4

Std. .
B | | B t D VIR
(Cons .
3.376 .309 10912 .000
tant)
CI 251 056 232 4506 .000 1.000

F=20.307 (p<.001), =.054, Adjusted

Note: Dependent variable: SUS.

w ATl = 719l AZE SWoH| = ‘4
el ESGZEEol 7199 A&H7bee] dF
A 71 elm A ¢ UH7HEJJr°ﬂ el = A
o EAZE DT B 1A $EEILEB
247, p<O0Do] 718 A&7bsAel o784
TS A= AoR YEt 2E 204
B3 %([3 191, p<.001)e] 7149 A&7}
o e TS VA= Aem ‘%E}‘%
= 1% oJuA|(B=169, p<.01)+= 7]

TAAA T Ul&iﬁ} e
o] 3t ufj7) & 3

Pn
N

ot 0
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SN
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AL ek Ak B 1914 AR A
5(B=299, p<.00Do] 7199 A&7Fsgl 3
AR FFE M AE o eyt 2y 2
AA AHgA Q) Fg(B=271, p<00D)el 714l
A&7 S8AA FFE vAE Aer v
ettt F7hH o2 7)ol A (B=.193, p<.001)
= 7199 A&7l S A] S A=
Ao yeisith ofeld Aol w=w 7|¢]e]
n A= el gk UH7H§LJ%% 7HA = Ao VERY
7Hd 62 F&H AT

7H 72 Z1gelwm AL Az et 719

1 oo o

o) A&7bsA ke BAE viAzgE AE Al
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GI&E A E o A7t ey e B
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Table 5. Regression analysis results for hypotheses
5 6 and 7

Model 1 Model 2

Hypo
thesis B t p B t p

ENV | 0247 | 4819 .000 191 3562 .000

CI 169 | 3141 002
F 23218 (p<.001) 16.830 (p<.001)
Hypo
thegis B t p B t p
SOC | 0299 | 5931 000 | 0271 | 5421 .000
CI 0193 | 384 .000
F 35178 (p<.001) 25655 (p<.001)
Hypo
thesis B t p t p

GOV | 0273 | 5363 000 0233 | 4524 .000

Cl 0180 | 349% .001

F 28759 (p<.001) 20942 (p<.001)

Note: Dependent variable: SUS.

. A
8 717HE| gk, 1¢delrAsh XA he]
s4go] 7199 A&AFHS BT 2
& nelFT) olg@ A AL 799
o)A e FA Agkel Bad] uRof
SAHE AAT 5 ek HANE 1) HAol
W, 47159 FAE Fa dA40E 2gsl
sel, Rel Aol B HA WAYZE et
shob gtk mebd s19ge] HARAL S
Ae gAsAw e INFES 54T 4

¥ 6. 7td8e A5Z 1

Table 6. Regression analysis results for hypotheses 8

Model 1 Model 2 Model 3

B| t p| B t p| B| t| p| VIF
(%I 0237 4506 .00 0.174| 3324 .001] 0131 261 .00{ 1.10
(GI 0217| 4149 000 0.13§ 2591 .01 1.16
B
Intg -02 -56 .00 1134
actil 93 9%
n
(A
x |

0.054 (0.051) 0.097 (0.092) 0.173 (0.166)
F| 20307 (p<.001) | 19.219 (p<.001) 24.756

(p<.001)

Note: Dependent variable: SUS.
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